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The Royal Agricultural & Horticultural 
Society of SA Inc produces the Society.  An 
informative publication providing up to date 
news on all aspects of the Royal Agricultural 
& Horticultural Society’s business.
Incorporating;

1.	 Adelaide Event & Exhibition Centre

2.	 The Royal Adelaide Show

3.	 The Royal Adelaide Wine Show

4.	 Adelaide Showground events

Readership:

1.	 RA&HS Membership

2.	 100+ media outlets

3.	 Corporate Sponsors

4.	 Adelaide Showground Exhibition Partners

Publication details:	

1.	 6,500 each edition  (3 editions annually)

2.	 A3 @ eight pages

3.	 Approximately 20,000 readership 

Advertising Rates:

In each edition of The Society there is limited advertising space, 
a booking of multiple editions generates a 10% saving and a 
booking in all three editions includes website presence.

Advertising Size;

	 1/5 of A3 page  (297mm wide x 80mm high)

	 3mm bleed all round and supplied as a HI RES pdf

	� Ad design can be provided at a cost if required.  For more 
details contact wdm design & advertising on 08 8372 9200.

Booking and Material Deadlines;

Booking deadline two weeks prior

Timing Complete Artwork Required

Edition One March (2nd week)

Edition Two July (2nd week)

Edition Three November (1st week)

Booking form on reverse

								      

new development set  
for august opening 1 edition 2 editions 3 editions

Mono $1,500 + GST $1,350 + GST 
(per edition)

$1,215 + GST 
(per edition)

Color $1,850 + GST $1,700 + GST 
(per edition)

$1,565 + GST 
(per edition)

Back cover $2,000 + GST $1,800 + GST 
(per edition)

$1,620 + GST 
(per edition)

Welcome to the first edition of our new-look 

corporate newsletter.  Designed to keep our 

members, supporters, business colleagues and media 

up-to-date with what’s happening at the Adelaide 

Showground, this quarterly publication will include 

information on major events (including the Royal Adelaide 

Show and Royal Adelaide Wine Show); details on marketing 

and promotional activities; meetings and convention industry 

information and RA&HS membership news.

I’m delighted to report that construction of our new $42 

million expansion is on schedule and set to open in  

time for this year’s Royal Show. Featuring an 8,000  

square-metre exhibition space, 16,000 square-metre 

outside entertainment area, and ‘green’ credentials which 

are further written about in this newsletter, the facility  

will enable us to attract new events and benefit existing 

events enormously.  

The Society also recently made the decision to develop  

new promotional brands for the Royal Adelaide Show and 

Royal Adelaide Wine Show.

Looking ahead, 2008 is shaping up to be an extremely busy 

year.  In 2007 the Adelaide Showground hosted 100-plus 

events and attracted more than one million visitors and it is 

likely we will exceed these figures in 2008.

Charlie Downer 

President, Royal Agricultural & Horticultural Society of SA
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new look horticulture 
exhibit at 2008 show

Recognised by the RA&HS SA as a very popular 

part of the Royal Adelaide Show, Horticulture in 

2008 will take pride of place at the northern end of 

the new Pavilion.  

With a new entry off Goodwood Road, adjacent to 

the landscaped gardens at the northern entrance 

to the Pavilion, the Horticulture display will set the 

scene for many who visit the Show.  

Deputy Chair of the Horticulture committee, Chris 

Steele-Scott OAM says a stunning water feature, 

surrounded by a palette of plants capable of growing 

and surviving in our changing climate, will provide a 

spectacular main display.

“The Yellow Brick Road will take visitors past  

market-style exhibits of fruit and vegetables and a 

special display will promote fun and healthy eating 

for children.

“There will also be a special children’s garden which 

will reinforce this year’s emphasis on involving young 

people in horticulture. 

“A new demonstration kitchen will provide an 

opportunity for celebrity chefs and others to do 

presentations of interest to all ages, and the new 

Garden Café will serve light refreshments.  In 

addition, relaxing entertainment will keep visitors 

amused inside and outside the pavilion.”

Linking horticulture in the Pavilion to the extensive 

new gallery space alongside, a large serpentine 

shaped display of glorious orchids will create 

considerable interest.  

With an emphasis on attracting young exhibitors, 

the competitive Horticulture prize schedule has 

been revamped to offer new categories and greater 

incentives for entries.  Special prizes are being 

offered by Yates for the Junior and Teenage sections 

which are expected to attract school entries.  A 

brochure with details on ‘How to Enter’ is now 

available from leading nurseries or administration, 

ph: (08) 8210 5211.

“The new landscaped area outside the northern end of the Pavilion will 

exhibit lifestyle products and be the ideal place for a coffee break.”
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A 3.5 million-litre underground water tank, installed 

in the Adelaide Showgrounds’ new $42 million 

exhibition centre, will supply up to 50% of the venue’s 

annual water requirements.

The innovative feature will see water from the pavilion’s 

17,500 square-metre roof channeled into the tank, as 

opposed to running into Keswick Creek and, eventually,  

the ocean.

Adelaide Showground Chief Executive John Rothwell 

said the new exhibition centre featured a range of 

environmentally friendly initiatives, with the water tank 

just one example.

“In a state like South Australia, stormwater reclamation 

is a logical and necessary step in any major development.  

The water captured in the tank will be used for irrigation, 

toilet flushing and water features associated with the 

new building – we also have the option to supply water to 

Council tankers manually watering street trees.

“Another key environmental benefit has been the re-use of 

materials from Centennial Hall.  In fact, 80% of materials 

from the demolition were recycled, including the timber 

floors and concrete.”

Other eco-friendly initiatives include: 

  Installation of blinds to all glazed areas to reduce glare 

and direct sun penetration.

  Minimal glazing in façade resulting in reduced  

heat loads.

 Low Volatile Organic Compound (VOC) paints.

 Provision of recycling waste storage areas.

  Movement sensors in toilets to control lighting and 

ventilation, minimising energy wastage when toilets are 

not in use.

  High efficiency fluorescent lighting in the main hall, and 

roof lights in toilets and gallery areas, reducing reliance 

on artificial lighting.

  Incorporation of Photovoltaic systems and wind 

turbines at the north-western corner of Jubilee Hall with 

a generation capacity of 10kw.

“We have also improved the public transport facilities in 

the new forecourt, providing increased capacity and better 

bus access from Goodwood Road,” Mr Rothwell said.

new development gets a  

(green) thumbs up
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“Since we started this project we have been committed to creating a 

sustainable development that minimises its impact on the environment.” 

inside spread of the society and advertising space
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